FENIX OUTDOOR INTERNATIONAL AG

Interim condensed consolidated financial statement for
the period ended 30 September 2016

Third quarter 2016 -07-01 6 2016-09-30

* The total income of the Group was TEUR 147 869 (139 130), an
increase of 6 %.

* The operating profit of the Group was TEUR 31 520 (27 191).
* The profit before tax of the Group was TEUR 31 240 (25 151).

* Earnings per share after tax amounted to EUR 1,76 (1,31).

This report contains information which Fenix Outdoor International
AG is obliged to publish under the EU Market Abuse Regulation and
the Securities Market Act. The information was provided by the contact
person stated below, for publication October 31,2016 at 13 00.
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under “Finansiellt”
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FENIX OUTDOOR INTERNATIONAL AG

Interim condensed consolidated financial statement for
the period ended 30 September 2016

Period 2016-01-01 8 2016-09-30

* The total income of the group was TEUR 372 576 (347 333), an
increase of 7 %.

AThe increase of total income is mainly related to the further expansion
of Fjéllriven.

* The operating profit of the Group was TEUR 50 924 (27 605).
* The profit before tax of the Group was TEUR 48 716 (27 020).

* Earnings per share after tax amounted to EUR 2,65 (1,18).

Events after period closing

* There have been no material events after the reporting period.
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COMMENTS BY THE CEO

Summer in September, but still an acceptable quarter.

Whether you were in central Europe, USA or the Nordic countries, the average temperatures of
September were above or far above the historical averages. The warm weather had an effect on
sales and after a very strong start of the quarter both our brands and retail segments showed a

slightly weaker end.

Despite the summer heat, the sales for the quarter ended at MEUR 145,7 (136,6), an increase of
nearly 7% compared to last year. I also note that the increase in sales by all segments also resulted
in increased or stable operating profits for Brands MEUR 17,8 (15,8), Global Sales MEUR 7,4
(5,6) and Frilufts MEUR 7,4 (7,9).

The interim report also shows that the rolling twelve month profit before tax is now at MEUR
53, 5. The profit margin is back above our long term margin target of 10%, which both I and my
colleagues in the group must be proud of.

During the quarter, the focus on Fjillriven Brand Shops continued and the latest store opened in
Hong Kong in September. The store is important to show the wide range of Fjillrdven products,
but also to work as a “PR anchor” for the Asian markets, as Hong Kong is a major tourist center
in Asia.

Zug in October 2016, Martin Nordin

July - Sept July - Sept Jan-Sept Jan-Sept Oct- Sept Jan-Dec

MEUR 2016 2015 2016 2015 2015/2016 2015

Net sales 145,7 136,6 364,7 340,5 475,2 451,0
Operating profit 31,5 27,2 50,9 27,6 55,9 32,6
Profit margin, % 21,6% 19,9% 14,0% 8,1% 11,8% 7,2%
Profit after financial items 31,2 25,1 48,7 27,0 53,5 31,8
Net profit for the period 23,6 17,7 35,6 15,9 415 21,8
Earnings per share, EUR 1,76 1,31 2,65 1,18 3,08 1,62
Equity/assets ratio, % 56,3% 50,0% 51,4%
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THE OPERATION
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THE OPERATION

Since 2016-01-01 the Group is organized in three business segments: Brands, Global sales and

Frilufts.

A Brands includes the brands Fjallriaven, Tierra, Primus, Hanwag and Brunton. It also includes
Brandretail (The E-com and monobrand operations of the Brands) and distribution companies

concentrated on sales of one brand.

A Global sales includes distribution companies selling more than one Fenix brand.
A 1In Frilufts the retailers Naturkompaniet AB, Partioaitta Oy and Globetrotter Ausriistung

GmbH are included.

The three business segments are supported by common functions for management, CSR/CSO,

finance, legal, I'T and logistics.

Brands Frilufts Global sales Common Group
July-Sept  July-Sept | July-Sept July-Sept | July-Sept  July-Sept | July-Sept July-Sept | July-Sept July-Sept
2016 2015 2016 2015 2016 2015 2016 2015 2016 2015
External sales, MEUR 29,9 26,2 75,9 75,4 39,9 35,0 0,0 0,0 145,7 136,6
Operating profit, MEUR 17,8 15,8 74 79 7.4 56 1,1 22,0 31,5 27,2
Number of Stores 21 14 57 60 78 74
of which are franchise 3 5 3 5
Brands Frilufts Global sales Common Group
Jan-Sept Jan-Sept | Jan-Sept Jan-Sept | Jan-Sept Jan-Sept | Jan-Sept Jan-Sept | Jan-Sept Jan-Sept
2016 2015 2016 2015 2016 2015 2016 2015 2016 2015
External sales, MEUR 77,4 67,8 191,9 193,5 95,4 79,2 364,7 340,5
Operating profit, MEUR 38,0 31,7 4,2 -7,6 14,6 9,2 -5,8 -5,6 50,9 27,6
Number of Stores 21 14 57 60 78 74
of which are franchise 3 5 3 5
Fixed assets 22,1 18,0 32,8 39,8 10,8 9,3 7,4 4,2 73,1 71,3
Cap. Expenditures 41 3,4 0,5 0,8 0,7 0,8 1,6 0,5 6,9 5,5
Brands Frilufts Global sales Total
External sales per Jan-Sept  Jan-Sept | Jan-Sept Jan-Sept | Jan-Sept Jan-Sept | Jan-Sept Jan-Sept
market 2016 2015 2016 2015 2016 2015 2016 2015
Switzerland 0,1 6,2 5,8 1,7% 1,7%
Sweden 10,2 12,0 384 33,7 13,3% 13,4%
Other Nordic countries 3,0 1,8 17,3 16,9 28,6 23,0 13,4% 12,3%
Germany 39,7 34,0 136,1 141,6 48,2% 51,6%
Benelux 8,5 7,0 8,5 7,7 4,7% 4,3%
Other Europe 2,0 0,3 0,0 14 21,1 17,9 6,3% 5,7%
North America 12,3 11,4 223 17,8 9,5% 8,6%
Other 1,7 13 8,8 7,1 2,9% 2,4%
Total 77,4 67,8 1919 193,5 95,4 79,2 100% 100%
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THE OPERATION, nine months

Brands
* The external net sales increased to MEUR 77,4 (67,7), an

increase of 14,0 %.
* The operating profit increased to MEUR 38,0 (31,7), an

increase of 19,9 %.

The increase in net sales for the first nine months is primarily .
attributable to the strong growth of Fjillriven. The higher
operating margin is explained by the strong growth and a
controlled cost situation. In September, the Brand segment
opened its first brand store in Asia. The store is located in Hong
Kong. The segment now has a total of 21 stores, 16 in the
United States, 4 in Europe and 1 in Asia.

Global sales

* The external net sales increased to MEUR 95,4 (79,2), an
increase of 20%.

* The operating profit increased to MEUR 14,6 (9,2).

Global Sales is positively impacted by the continued global
growth of Fjillriven. Compared to previous quarterly reports,
the US distribution company is transferred from Brands to
Global Sales. Comparative figures are changed accordingly.

Frilufts
* The net sales have decreased to MEUR 191,9 (193,5).

* The operating profit has improved to MEUR 4,2 (-7,6).

Globetrotter shows an improvement according to plan. This has
resulted in slightly lower net sales, but an improved margin and
cost situation. Naturkompaniet continues to increase its sales on
the Swedish market and Partioaitta holds its position on a
generally weak Finnish market. A warm September in Europe,
with lower sales, was offset by strong numbers for July and
August. Therefore the third quarter, as a whole, performed as
expected in net sales.

Liquidity and financial standing

The Group's financial position remains strong.
Consolidated cash and cash equivalents amounted to
MEUR 59,4 (46,8). The Group's interest-bearing liabilities
amounted to MEUR 56,3 (65,0). Consolidated equity
attributable to shareholders was MEUR 173,4 (140,9),
corresponding to an equity ratio of 56,3 (50,0)%
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THE OPERATION

Net sales and operating result per segment
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FINANCIAL REPORT

3 months 9 months 12 months")
CONSOLIDATED INCOME July-Sept July-Sept Jan-Sept Jan-Sept Oct-Sept Jan-Dec
STATEMENT, MEUR 2016 2015 2016 2015 2015/2016 2015
Net sales 145,7 136,6 364,7 340,5 4752 451,0
Other operating income 2,2 2,5 7,9 6,9 9,7 8,6
Total income 147,9 139,1 372,6 347,3 484,9 459,7
Cost of goods sold -67,2 -65,3 -170,1 -164,2 -2227 -216,8
Other external expenses -25.1 -245 -75,6 =771 -102,5 -104,0
Personnel expenses -21,9 -21,2 -66,2 -70,4 -89,9 -94.2
Depreciation/amortisation -2,6 -3,8 -9,8 -9,8 -13,0 -13,0
Result from participations in associated companies 0,4 3,0 0,9 3,0 1,2 3,3
Other operating expenses -0,1 -0,9 -1,3 -2,0 -2,4
Operating expenses -116,4 -111,9 -321,7 -319,7 -429,0 -427,0
Operating profit 31,5 27,2 50,9 27,6 55,9 32,6
Financial income 0,2 1,1 3,5 0,0 2,5
Financial expenses -0,5 -2,1 -3,3 -4,1 -2,5 -3,3
Profit before tax 31,2 251 48,7 27,0 53,5 31,8
Income tax -7,6 -7,4 -13,1 -11,1 -12,0 -10,0
Net profit 23,6 17,7 35,6 15,9 41,5 21,8
Net profit for the year attributable to:
Parent Company's shareholders 23,4 17,7 35,4 22,4 41,3 28,3
Non-controlling interests 0,2 0,0 0,2 -6,5 0,2 -6,5
Earnings per share after tax 1,76 1,31 2,65 1,18 3,08 1,62
Number of outstanding shares, B, thousands 11 060 11060 11 060 11 060 11060 11060
Number of outstanding shares, A, thousands 24000 24000 24000 24 000 24000 24000

Earnings per share calculated as, number of B-shares + 2 400 A-shares, as A-shares only qualify to a tenth of the

dividend compared to B-shares. There are no outstanding options or convertibles which would result in a dilution.

*) 12 month of historical data that are not included in auditors' review of the interim report.
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FINANCIAL REPORT

3 months 9 months 12 month3$)

Consolidated Statement of comprehensive income  July-Sept July-Sept Jan-Sept Jan-Sept Oct-Sept Jan-Dec
MEUR 2016 2015 2016 2015 2015/2016 2015
Net profit 23,6 17,7 35,6 15,9 41,5 21,8
Not to be reclassified in the income statement in the future

Remeasurements of post employment benefit obligations 0,1 0,1
To be reclassified in the income statement in the future

Change in translation reserve during the period -0,9 -0,4 -2,1 -1,2 -2,2 -1,3

Cash flow hedges -0,5 -0,6 -1,3 0,5 -0,2

Taxes 0,1 0,1 0,1
Total other comprehensive income for the period: -1,3 -0,4 -2,6 -2,5 -1,6 -1,5
Total comprehensive income for the year 22,3 17,3 33,0 13,4 39,9 20,3
Total comprehensive income attributable to:
Parent Company's shareholders 22,1 17,3 32,8 19,9 39,7 26,8
Non-controlling interests 0,2 0,0 0,2 -6,5 0,2 -6,5

*) 12 months of historical data that are not included in auditors' review of the interim report.
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FINANCIAL REPORT

CONSOLIDATED STATEMENT OF 30 Sept 31 Dec 30 Sept
FINANCIAL POSITION, MEUR 2016 2015") 2015
Assets
Fixed assets
Intangible fixed assets
Goodwill 11,3 11,6 11,3
Trademark 2,0 2,4 2,5
Other intangible fixed assets 4.1 5,6 4,8
Tangible fixed assets 42,3 43,1 44,2
Financial assets 13,4 11,5 8,5
Total fixed assets 73,1 74,2 71,3
Current assets
Inventories 118,3 116,3 112,2
Accounts receivable trade and other receivables 52,4 34,5 47,0
Prepaid expenses and accrued income 4,6 43 4,6
Cash and cash equivalents 59,4 58,0 46,8
Total current assets 234,7 213,1 210,6
Total assets 307,8 287,3 281,9
Equity and liabilities
2,4 2,3 23
Total equity 175,8 150,0 143,2
Liabilities
7.7 5,2 33
- - 9,3
Total non-current liabilities 7,7 52 12,6
50,3 46,2 51,1
56,3 64,9 55,7
17,7 21,0 19,3
Total current liabilities 124,3 132,1 126,1
Total equity and liabilities 307,8 287,3 281,9

*) 12 month of historical data that are not included in auditors' review of the interim report.
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